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ABOUT US

An innovative Integrating audio ads Optimising Jingle Ads, a
advertising platform Into the daily powerful marketing tool to
using the Public- commutes of millions, create high recall value and
Information (PI) offering brands a printing everlasting
systems in Mumbai's unigue way to reach a Impressions.
local trains. vast audience.




INTERESTING FACTS ABOUT MUMBAI
LOCAL RAILWAYS (CENTRAL LINE)

5000+ Passengers
in Each Train

|l S0+
% 4 MILLION

15+ ACTIVE LISTENERS

Daily Journeys




MUMBAI LOCAL RAILWAY STATS (CENTRAL LINE)
GENDER DISTRIBUTION

B Female B Male

 Male Passengers:
65-70% .

e Female Passengers:
30-35%




MUMBAI LOCAL RAILWAY STATS (CENTRAL LINE)
AGE DISTRIBUTION

BO0-17 Years [ 18-30 Years
31 -50 Years 51+ Years

e 0-17 years: 10-15%
e 18-30 years: 40%

e 31-50 years: 35-40%
e 5T+ years: 10-15%




MUMBAI LOCAL RAILWAY STATS (CENTRAL LINE)
OCCUPATION-BASED DISTRIBUTION

il Office Workers [Jj Students

Businessmen and Traders e Office Workers: 50-60%
B Daily Wage Laborers =~ Others e Students: 10-15%
e Businessmen and Traders:
. 10-15%

e Daily Wage Laborers: 5-10%
e Others (including

homemakers, tourists, etc.):
10-15%




MUMBAI LOCAL RAILWAY STATS (CENTRAL LINE)
SOCIO-ECONOMIC STATUS

B Lower Income | Middle Income

I CIoRer oo o Lower Income Group:
30-40%

e Middle Income Group:
50-60%

e Upper Income Group:
5-10%
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WHY AILAAN ?

High
Reach

Ailaan ensures
extensive exposure
with millions of
commuters using
Mumbai's local trains
daily.

Guaranteed
Attention

Ensuring ads can't be
skipped or ignored,
they play between

essential Pl
announcements.

High Recall
Value

Enhancing
memorability, ads are
played repeatedly
during every journey.




WESTERN RAILWAY
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8 Client Ad slots

I 20-second audio

| Currently | ,
advertisements . . put into different
embedded within operatlongl n stations playing
Public Information Central Railway multiple times in
(P1) t trains. every journey.
announcements. EXTENSIVE MULTIPLE AD
INTEGRATED AUDIO NETWORK SLOTS

ADS



Innovative High Guaranteed

Advertising Frequency Listen
i Ads cannot be
Medium © Ads are played : ;
= \@ ) , skipped or missed,
Utilizes the PI multiple times per Y, .
. © | O ensuring all
system in journey. g
. aa passengers hear
Mumbal locals. d .
Wide Captive them.

Coverage Audience
Operationalin Ensures ads are
trains running heard by all
from CSMT to passengers.

Khapoli or Kasara.
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INDUSTRIES AILAAN CAN BE IMPACTFUL

Financial
Real Services &
Estate Insurance E-Commerce

Banking FMCG Fast Food &
Retail



INDUSTRIES AILAAN CAN BE IMPACTFUL

Hospitals &
Telecommunications Diagnostics Entertainment

Fashion



OUR CLIENTELE

Bank of Maharashtra

HRT AIPIR dT ITH

A/

0 , .
Reliancefresi €@ SBl  weLspun:  prime video



WHAT ARE YOU
WAITING FOR?
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